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DETAILED ACTION 

This action is responsive to communication filed on November 11, 2004. 

Response to Amendment 
The examiner has acknowledged the amendment of claims 42, 48, and the addition of 
claims 64-83. 

Response to Arguments 

Applicant's arguments filed November 11, 2004 have been fully considered but they are 
not persuasive. 

Regarding applicant argument on page 1 1 regarding the advertisement message, the 
claims do not specify displaying the same message. Hymel et al. teaches the advertisement 
message is associated with the personal message when the user subscription is free (col. 3 lines 
33-36) and teaches displaying the personal message by manipulating the user's control (col. 3 
lines 6-10). Hymel et al suggests that the device can be placed in a mode where the 
advertisement cannot be received (col. 4 lines 62-65) and when there is no advertisement 
message to be displayed of displaying the personal message only (col. 3 lines 57-60). The 
personal message is therefore displayed without displaying the advertisement message. The 
argued limitation of after viewing the paging information at least once the user can select to see 
the paging information a second time is not claimed. 

Regarding applicant argument on page 12 regarding uniquely associating advertisement 
with a predetermined length of time, Bermel teaches associating the messages with a 
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predetermined length of time by displaying the advertisement messages in a particular time slot 
and each time slot has a particular duration (col 5 lines 24-55). The dictionary define meaning 
of the word unique is without an equal or equivalent. The examiner therefore interpret the word 
particular to include unique because each of the advertisement is given a different time slot. 

Regarding applicant argument on page 12 regarding detecting a preference to display 
the advertisement at the wireless device, Hoffberg teaches the electronic device displaying 
location information and the location information is based on the programmed itinerary 
information in the communication device (col. 24 lines 40-49). The programmed itinerary 
information is considered the user preference and it is therefore the examiner's position that the 
data is displayed on the communication device based on the user preferences. 



Claim Rejections 5- 35 USC § 112 

The following is a quotation of the first paragraph of 35 U.S.C. 1 12: 

The specification shall contain a written description of the invention, and of the manner and process of making 
and losing it, in such full, clear, concise, and exact terms as to enable any person skilled in the art to which it 
pertains, or with which it is most nearly connected, to make and use the same and shall set forth the best mode 
contemplated by the inventor of carrying out his invention. 

Claims 77- 83 are rejected under 35 U.S.C. 1 12, first paragraph, as failing to comply with 
the written description requirement. The claim(s) contains subject matter which was not 
described in the specification in such a way as to reasonably convey to one skilled in the relevant 
art that the inventor(s), at the time the application was filed, had possession of the claimed 
invention. 
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Regarding claims 77- 83, the limitation of randomly selecting the time position and 
displaying the advertisement associated with the time position is not described in the 
specification. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by another filed 
in the United States before the invention by the applicant for patent or (2) a patent granted on an application for 
patent by another filed in the United States before the invention by the applicant for patent, except that an 
international application filed under the treaty defined in section 35 1(a) shall have the effects for purposes of this 
subsection of an application filed in the United States only if the international application designated the United 
States and was published under Article 21(2) of such treaty in the English language. 

Claims 48 and 70 are rejected under 35 U.S.C. 102(e) as being anticipated by Bermel U.S 
Patent 6674357. 

Regarding claims 48 and 70, Bermel teaches a method of receiving paging information at 
a wireless device (col. 4 lines 7-20) comprising: 

Receiving, storing and displaying a plurality of messages in a selected sequence (col. 4 
lines 32-35) and the messages a re received and store in a specific time slot (col. 5 lines 3-6) and 
the advertisers are assigned a particular time slot (col. 5 lines 37-41) and are displayed in a 
predetermined allotted time (col. 5 lines 48-55). The programming of the wireless device with a 
first and second length of time for displaying a first and second advertisement is therefore 
anticipated by Bermel The dictionary define meaning of the word unique is without an equal or 
equivalent. The examiner therefore interpreted the word unique to include particular because 
each of the advertisement is given a different time slot. 
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Claims 54-55, and 60 are rejected under 35 U.S.C. 102(e) as being anticipated by Hymel 
et al. U.S Patent 6031467. 

Regarding claim 54, Hymel et al. teaches a method of receiving paging information at a 
wireless device, the method comprising: receiving a paging information at the wireless device; 
detecting a first user selection to view the paging information (col. 3 lines 6-12); displaying an 
advertisement at the wireless device in response to detecting the first user selection (col. 3 lines 
45-60). Hymel et al. also teaches displaying the paging information after a predetermined period 
of time (the predetermined amount of time is the time taken to display the advertisement). 
Hymel et al. also teaches accessing the message through using user's control the message (col. 3 
lines 3-9) and once the user request presentation of the received message the advertisement 
message is displayed followed by the paging information (col. 3 lines 49-55). Hymel also 
teaches storing and displaying multiple messages (figure 4) therefore a second user action to 
display a second paging information is also anticipated by Hymel et al. Hymel et al. suggests 
that the device can be placed in a mode where the advertisement cannot be received (col. 4 lines 
62-65) and when there is no advertisement message to be displayed of displaying the personal 
message only (col. 3 lines 57-60). The personal message is therefore displayed without 
displaying the advertisement message 

Regarding claim 55, Hymel et al. teaches the advertisement is preprogrammed in to the 
wireless device by storing the advertisement message in memory (col. 3 lines 52-53). 
Regarding claim 60 Hymel et al. teaches a wireless device (122) comprising: 
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a housing (inherent to the wireless device); 

a display attached to the housing (318); 

a controller (308) operatively coupled to the display; 

a receiver operatively connect to the controller, wherein the controller is programmed to 
(i) receive paging information (col 2 lines 10- 20), (ii) detect a user selection to view the paging 
information (col. 3 lines 6-12), (iii) display an advertisement at the wireless device is response to 
detecting the user selection (col. 3 lines 50-53). displaying an advertisement at the wireless 
device in response to receiving the page signal and displaying the paging information after the 
advertisement information is displayed (col. 3 lines 50-53). Hymel et al. also teaches displaying 
the paging information after a predetermined period of time (the predetermined amount of time 
is the time taken to display the advertisement). Hymel also teaches storing and displaying 
multiple messages (figure 4) therefore a second user action to display a second paging 
information is also anticipated by Hymel et al. 

Claim Rejections - 35 USC §103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art are 
such that the subject matter as a whole would have been obvious at the time the invention was made to a person 
having ordinary skill in the art to which said subject matter pertains. Patentability shall not be negatived by the 
manner in which the invention was made. 

Claims 42 and 64 are rejected under 35 U.S.C. 103(a) as being unpatentable over Hymel 
et al. U.S Patent 6031467 in view of Hoffberg U.S Patent 6429812. 
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Regarding claim 42, Hymel et al. teaches a method of receiving paging information at a 
wireless device, the method comprising: receiving a page signal at the wireless device (col 2 
lines 10- 20); displaying an advertisement at the wireless device in response to receiving the 
page signal and displaying the paging information after the advertisement information is 
displayed (col. 3 lines 50-53). Hymel et al. also teaches displaying the paging information after 
a predetermined period of time. Hymel et al. also teaches accessing the message through using 
user's control the message (col. 3 lines 3-9) and once the user request presentation of the 
received message the advertisement message is displayed followed by the paging information 
(col. 3 lines 49-55). Hymel et al. is however silent on teaching immediately displaying the 
advertisement at the wireless device in response to receiving the page signal, detecting a user 
preference to display advertisements in response to detecting the user selection to view the 
paging information and displaying the advertisement without displaying the paging information. 
Hoffberg in an art related wireless device teaches immediately displaying a received output as 
an alternative to storing the receive message and also teaches storing the advertisement message 
to be later displayed (col 31 lines 10-15). Hoffberg also teaches the electronic device displaying 
location information and the location information is based on the programmed itinerary 
information in the communication device (col. 24 lines 40-49). The programmed itinerary 
information is considered the user preference and it is therefore the examiner's position that the 
data is displayed on the communication device based on the user preferences. 

It would have been obvious to one of ordinary skill in the art to immediately display the 
advertisement at the wireless device in response to receiving the page signal, detecting a user 
preference to display advertisements in response to detecting the user selection to view the 



Application/Control Number: 09/638,825 Page 8 

Art Unit: 2635 

paging information and displaying the advertisement without displaying the paging information 
in Hymel et al. as evidenced by Hoffberg because suggests storing a received page in memory 
and displaying an advertisement at the wireless device in response to a user input and Hoffberg 
teaches immediately displaying a received output as an alternative to storing the receive message 
in order to provide the user with instant advertisement messages. Hoffberg further teaches 
displaying location information and the location information is based on the programmed 
itinerary information in the communication device. The programmed itinerary information is 
considered the user preference and it is therefore the examiner's position that the data is 
displayed on the communication device based on the user preferences. 

Regarding claims 43 and 65, Hymel et al teaches storing the advertisement message in 
memory (col. 3 lines 52-53). 

Claim 44, 56, and 66 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Hymel et al. U.S Patent 6031467 in view of Hoffberg US Patent 6429812 and further in view of 
Hymel et al. U.S Patent 6157814. 

Regarding claims 44, 56, and 66, Hymel et al. (U.S Patent 6031467) in view of Hoffberg 
teaches displaying advertisement information (col. 3 lines 50-53) but is silent on teaching the 
advertisement include displaying company logo. Hymel et al. (U.S Patent 6031467) in an art 
related Method In A Selective Call Radio For Ensuring Reception of Advertisement Message 
invention teaches the advertisement uses an icon which is a graphical depiction of an advertiser 
symbolism (col. 3 lines 18-22) and one skilled in the recognizes that a graphical depiction of an 
advertiser symbolism is represented by a company logo. 
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It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying company logo in Hymel (U.S Patent 6031467) in view of Hoffberg as 
evidenced by Hymel et al. (U.S Patent 6031467) because Hymel et al. (U.S Patent 6031467) in 
view of Hoffberg suggests displaying advertisement information and Hymel et al. (U.S Patent 
6031467) teaches the advertisement uses an icon which is a graphical depiction of an advertiser 
symbolism and one skilled in the recognizes that a graphical depiction of an advertiser 
symbolism is represented by a company logo. 

Regarding claims 45 and 67, Hymel et al. (U.S Patent 6031467) in view of Hoffberg 
teaches displaying advertisement information (col. 3 lines 50-53) but is silent on teaching the 
advertisement include displaying the company name. One skilled in the art recognizes that an 
advertisement conventionally includes the company name and the inclusion of a company name 
in an advertisement is further evidenced by Fukuda (col. 7 lines 35-38). 

It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying the company name in Hymel et al. (U.S Patent 603 1467 in view of Hoffberg 
as evidenced by Fukuda because Hymel et al. (U.S Patent 603 1467) in view of Hoffberg 
suggests displaying advertisement information and one skilled in the art recognizes that an 
advertisement conventionally includes the company name and the inclusion of a company name 
in an advertisement is further evidenced by Fukuda. 

Claims 46-47, 58-59, and 68 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Hymel et al. U.S Patent 6031467 in view of Hoffberg U.S Patent 6429812 and further in 
view of Bruno et al. U.S Patent 6434383. 
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Regarding claims 46-47, 58-59, and 68-69, Hymel et al. (U.S Patent 6031467) in view of 
Hoffberg teaches displaying paging information (col. 3 lines 50-53) but is silent on teaching the 
paging information includes a phone number and a person's name. Bruno et al in an art related 
portable communication system teaches paging information includes a phone number and a 
person's name (col. 3 lines 42-49) in order to provide identification information to the 
subscriber. 

It would have been obvious to one of ordinary skill in the art to includes a phone number 
and a person's name in Hymel et al. in view of Hoffberg as evidenced by Bruno et al. because 
Hymel et al. in view of Hoffberg suggests displaying paging information and Bruno et al. teaches 
paging information includes a phone number and a person's name in order to provide 
identification information to the subscriber. 

Claims 49, 71-72, and 78-79 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Bermel U.S Patent 6674357 in view of Hymel et al. U.S Patent 6157814. 

Regarding claims 49, 71-72, and 78-79, Bermel teaches programming wireless device 
with the advertisement message by receiving and storing the advertisement message in the 
memory (col. 4 lines 32-35) but is silent on teaching preprogramming the wireless device with 
the first advertisement a retailer. Hymel et al. (U.S Patent 6031467) in an art related Method 
In A Selective Call Radio For Ensuring Reception of Advertisement Message invention 
teaches programming a wireless receiver with the advertisement messages at the service 
provider which is considered the retailer (col. 3 lines 25-29). 

It would have been obvious to one of ordinary skill in thevart to program the wireless 
device with the first advertisement a retailer in Bermel as evidenced by Hymel et al. because 
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Bermel suggests programming wireless device with the advertisement message by receiving 
and storing the advertisement message in the memory and Hymel et al. teaches programming 
a wireless receiver with the advertisement messages at the service provider which is 
considered the retailer and a convenient point for programming the wireless receiver. 

Claims 50, 73, and 80 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Bermel U.S Patent 6674357 in view of Hymel et al. U.S Patent 6157814. 

Regarding claims 50 , 73, an 80 Bermel teaches displaying advertisement messages (col. 
4 lines 7-20) but is silent on teaching the advertisement include displaying company logo. Hymel 
et al. (U.S Patent 603 1467) in an art related Method In A Selective Call Radio For Ensuring 
Reception of Advertisement Message invention teaches the advertisement uses an icon which is 
a graphical depiction of an advertiser symbolism (col. 3 lines 18-22) and one skilled in the 
recognizes that a graphical depiction of an advertiser symbolism is represented by a company 
logo. 

It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying company logo in Bermel as evidenced by Hymel et al (U.S Patent 6031467) 
because Bermel suggests displaying advertisement information and Hymel et al. (U.S Patent 
6031467) teaches the advertisement uses an icon which is a graphical depiction of an advertiser 
symbolism and one skilled in the recognizes that a graphical depiction of an advertiser 
symbolism is represented by a company logo. 

Regarding claim 77, Bermel teaches a method of receiving messaging information at a 
wireless device comprising a set of time positions (col. 4 lines 32-35), the method comprising: 
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programming the wireless device with a set of advertisements by receiving and storing 
the advertisement message (col. 4 lines 34); 

associating each of the advertisements in the set of advertisements with a percentage of 
the time positions in the set of time positions (col. 5 lines 3-6); 

receiving message information at the wireless device (col. 5 lines 3-4). Bermel teaches 
selecting one of the time positions in the set of time positions in response to receiving the 
messaging information and displaying the advertisement associated with the selected time 
positions for a predetermined period of time (col. 5 lines 29-39), during which the 
advertisement is displayed, and the message information is not displayed as evidenced by 
displaying the advertisement in a particular time slot (col. 5 lines 5 lines 45-50). Bermel is 
however not explicit in teaching randomly selecting the time position. Hymel et al. in an art 
related communication device invention teaches displaying advertisement messages by a user 
selecting the message to be displayed (col. 3 lines 6-12). The message to be displayed has no 
special sequence rendering it obvious to display the message in a random manner. 

It would have been obvious to one of ordinary skill in the art to randomly selecting the 
time position to display the message in Bermel as evidenced by Hymel et al. because suggest 
selecting the time position and displaying the advertisement in the selected time position and 
Hymel et al. teaches displaying advertisement messages by a user selecting the message to be 
displayed and further suggesting the message to be displayed has no special sequence 
rendering it obvious to display the message in a random manner. 
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Claims 51, 74, and 81 are rejected under 35 U.S.C 103(a) as being unpatentable over 
Bermel U.S Patent 6674357 in view of Fukuda U.S Patent 6477365. 

Regarding claims 51, 74, and 81, Bermel teaches displaying advertisement messages (col. 
4 lines 7-20) but is silent on teaching the advertisement include displaying the company name. 
One skilled in the art recognizes that an advertisement conventionally includes the company 
name and the inclusion of a company name in an advertisement is further evidenced by Fukuda 
(col. 7 lines 35-38). 

It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying the company name in Bermel as evidenced by Fukuda because Bermel 
suggests displaying advertisement information and one skilled in the art recognizes that an 
advertisement conventionally includes the company name and the inclusion of a company name 
in an advertisement is further evidenced by Fukuda. 

Claims 52-53 and 75-76 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Bermel U.S Patent 6674357 in view of Bruno et al. U.S Patent 6434383. 

Regarding claims 52-53 and 75-76, Bermel teaches displaying paging information (col. 4 
lines 7-20) but is silent on teaching the paging information includes a phone number and a 
person's name. Bruno et al in an art related portable communication system teaches paging 
information includes a phone number and a person's name (col. 3 lines 42-49) in order to 
provide identification information to the subscriber. 

It would have been obvious to one of ordinary skill in the art to includes a phone number 
and a person's name in Bermel as evidenced by Bruno et al. because Bermel suggests displaying 
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paging information and Bruno et al. teaches paging information includes a phone number and a 
person's name in order to provide identification information to the subscriber. 

Claim 57 is rejected under 35 U.S.C. 103(a) as being unpatentable over Hymel et al. U.S 
Patent 6031467 in view of Hymel et al. U.S Patent 6157814. 

Regarding claim 57, Hymel et al. (U.S Patent 6031467) teaches displaying advertisement 
information (col. 3 lines 50-53) but is silent on teaching the advertisement include displaying 
company logo. Hymel et al. (U.S Patent 6031467) in an art related Method In A Selective Call 
Radio For Ensuring Reception of Advertisement Message invention teaches the advertisement 
uses an icon which is a graphical depiction of an advertiser symbolism (col. 3 lines 18-22) and 
one skilled in the recognizes that a graphical depiction of an advertiser symbolism is represented 
by a company logo. 

It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying company logo in Hymel (U.S Patent 6031467) as evidenced by Hymel et al. 
(U.S Patent 6031467) because Hymel et al. (U.S Patent 6031467) suggests displaying 
advertisement information and Hymel et al. (U.S Patent 6031467) teaches the advertisement uses 
an icon which is a graphical depiction of an advertiser symbolism and one skilled in the 
recognizes that a graphical depiction of an advertiser symbolism is represented by a company 
logo. 

Claims 58-59 are rejected under 35 U.S.C. 103(a) as being unpatentable over Hymel et al. 
U.S Patent 6031467 in view of Bruno et al. U.S Patent 6434383. 

Regarding claims 58-59, Hymel et al. (U.S Patent 6031467) teaches displaying paging 
information (col. 3 lines 50-53) but is silent on teaching the paging information includes a phone 
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number and a person's name. Bruno et al. in an art related portable communication system 
teaches paging information includes a phone number and a person's name (col. 3 lines 42-49) in 
order to provide identification information to the subscriber. 

It would have been obvious to one of ordinary skill in the art to includes a phone number 
and a person's name in Hymel et al as evidenced by Bruno et al. because Hymel et al. in 
suggests displaying paging information and Bruno et al. teaches paging information includes a 
phone number and a person's name in order to provide identification information to the 
subscriber. 

Claim 61 is rejected under 35 U.S.C. 103(a) as being unpatentable Hymel U.S Patent 
6031467 in view of Robson et al. U.S Patent 6008819. 

Regarding claim 61, Hymel et al. teaches a memory device operatively connected to the 
controller (figure 3) and the advertisement message in memory (col. 3 lines 52-53) but is silent 
on teaching the memory is non- volatile. One skilled in the art recognizes that non- volatile 
memory is widely used in wireless devices in order to secure the memory content in the absence 
of power as evidenced by Robson et al. (col. 6 lines 14-20). 

It would have been obvious to one of ordinary skill in the art to have non- volatile 
memory in Hymel et al. as evidenced by Robson et al. because Hymel et al. suggests a memory 
device operatively connected to the controller and the advertisement message in memory. One 
skilled in the art recognizes that non-volatile memory is widely used in wireless devices in order 
to secure the memory content in the absence of power as evidenced by Robson et al. 

Claims 62-63 are rejected under 35 U.S.C. 103(a) as being unpatentable over Hymel U.S 
Patent 6031467 in view of Bruno et al. U.S Patent 6434383. 
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Regarding claims 62-63, Hymel et al. teaches displaying paging information (col. 3 lines 
50-53) but is silent on teaching the paging information includes a phone number and a person's 
name. Bruno et al. in an art related portable communication system teaches paging information 
includes a phone number and a person's name (col. 3 lines 42-49) in order to provide 
identification information to the subscriber. 

It would have been obvious to one of ordinary skill in the art to includes a phone number 
and a person's name in Hymel et al. as evidenced by Bruno et al. because Hymel et al. suggests 
displaying paging information and Bruno et al. teaches paging information includes a phone 
number and a person's name in order to provide identification information to the subscriber. 

Claim 81 is rejected under 35 U.S.C. 103(a) as being unpatentable over Bermel U.S 
Patent 6674357 in view of Hymel et al. U.S Patent 6157814 and further in view of Fukuda U.S 
Patent 6477365. 

Regarding claim 81, Bermel teaches displaying advertisement messages (col. 4 lines 7- 
20) but is silent on teaching the advertisement include displaying the company name. One skilled 
in the art recognizes that an advertisement conventionally includes the company name and the 
inclusion of a company name in an advertisement is further evidenced by Fukuda (col. 7 lines 
35-38). 

It would have been obvious to one of ordinary skill in the art for the advertisement to 
include displaying the company name in Bermel in view of Hymel et al. as evidenced by Fukuda 
because Bermel in view of Hymel et al. suggests displaying advertisement information and one 
skilled in the art recognizes that an advertisement conventionally includes the company name 
and the inclusion of a company name in an advertisement is further evidenced by Fukuda. 
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Claims 82-83 are rejected under 35 U.S.C. 103(a) as being unpatentable over Bermel U S 
Patent 6674357 in view of Hymel et al. U.S Patent 6031467 and further in view of Bruno et al. 
U.S Patent 6434383. 

Regarding claims 82-83, Bermel teaches displaying paging information (col. 4 lines 7-20) 
but is silent on teaching the paging information includes a phone number and a person's name. 
Bruno et al. in an art related portable communication system teaches paging information includes 
a phone number and a person's name (col. 3 lines 42-49) in order to provide identification 
information to the subscriber. 

It would have been obvious to one of ordinary skill in the art to includes a phone number 
and a person's name in Bermel in view of Hymel as evidenced by Bruno et al. because Bermel in 
view of Hymel suggests displaying paging information and Bruno et al. teaches paging 
information includes a phone number and a person's name in order to provide identification 
information to the subscriber. 

Conclusion 

THIS ACTION IS MADE FINAL. Applicant is reminded of the extension of time 
policy as set forth in 37 CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within TWO 
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MONTHS of the mailing date of this final action and the advisory action is not mailed until after 
the end of the THREE-MONTH shortened statutory period, then the shortened statutory period 
will expire on the date the advisory action is mailed, and any extension fee pursuant to 37 
CFR 1 .136(a) will be calculated from the mailing date of the advisory action. In no event, 
however, will the statutory period for reply expire later than SIX MONTHS from the mailing 
date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Vernal U Brown whose telephone number is 571-272-3060. The 
examiner can normally be reached on 8:30-7:00 Monday-Thursday. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Michael Horabik can be reached on 571-272-3068. The fax phone number for the 
organization where this application or proceeding is assigned is 703-872-9306. 

Information regarding the status of an application may be obtained from the Patent 
Application Information Retrieval (PAIR) system. Status information for published applications 
may be obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR 
system, see http://pair-direct.uspto.gov. Should you have questions on access to the Private PAIR 
system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). 




March 21, 2005 




